ALBERT STREET SHOPS

49-53 ALBERT STREET,
NORTH PARRAMATTA

Participants are most likely to visit this centre

A FEW TIMES A WEEK (28%)

The top three (3) improvements parhmpants
would most like to see:

The most frequently selected reasons for
visiting include:

c Convenience “ Toilets
Location Strc?et activities or temporary centre
activations

To access particular stores or services 0 Public art

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?
OMOTE,
QQ~ Ny
:\ D
37% 32% } ut 2
0-6 7-8 9-10



BARTLETT STREET SHOPS

CORNER OF BARTLETT STREET AND ASHCROFT STREET,
ERMINGTON

Participants are most likely to visit this centre

MONTHLY (23%)

The top three (3) improvements participants
- wouldmost liketo see:

The most frequently selected reasons for
visiting include:

Convenience 0 Outdoor dining

Location Street furniture (e.g. benches, picnic
tables)

To access particular stores or services Str(:zet activities or temporary centre
activations

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
- oMOTE

&
~
} %
0-6 7-8 9-10




BELLS ROAD SHOPS

CORNER OF BELLS ROAD AND WYUNA PLACE,
OATLANDS

Participants are most likely to visit this centre

MONTHLY (65%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: - would most like to see: -
0 To access particular stores or services G Outdoor dining
e There is a park nearby e Toilets
Location Street activities or temporary centre
activations

How likely is it on a scale of O to 10 that you would recommend

this Centre to a friend or neighbour?
o OMOTER

Q
=
0-6 9-10

7-8




BRODIE STREET SHOPS

BRODIE STREET,
RYDALMERE

Participants are most likely to visit this centre

MONTHLY (33%)

The most frequently selected reasons for The top three |: orovements participants
visiting include: - would most like to see: -

Location a Parking and traffic management

Footpaths and paving (e.g. public
Convenience e domain outside shopping strip)

Easy to find parking; To access Outdoor dining; Lighting; Public
particular stores or services (=) gardens, shade and street trees (=)

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
ON\OTE@

QQ~
~
67% } uf
7-8 9-10

0-6




BUNGAREE ROAD SHOPS

CORNER OF BUNGAREE ROAD AND WILLMOT AVENUE,
TOONGABBIE

Participants are most likely to visit this centre

MONTHLY (35%)

The most frequently selected reasons for The top three (3) imprc 1ts paﬂicipants
visiting include: S wo m@stlike to see:
0 Convenience G Parking and traffic management
9 To access particular stores or services e zz:zic::::s?:epfhv;:?:i(:ég;t?i‘:))"c
e Location e Public gardens, shade and street
trees
How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
oMOTE,
QQ~ g
b D
o) o) L
45% 29% } & 2
0-6 7-8 9-10



BURNSIDE SHOPPING VILLAGE

CORNER OF GLENCOE AVENUE AND BLACKWOOD
PLACE, OATLANDS

Participants are most likely to visit this centre

MONTHLY (39%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: o wauld most like to see:
To access particular services Street ?ctivities or temporary centre
activations
9 Location e Outdoor dining
e Convenience; Variety of offerings (=) e Toilets; Public art (=)

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

oMOTE,
Q

Py
56% 1% } ly

0-6 7-8 9-10

S
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CARLINGFORD CENTRE

INTERSECTION OF MARSDEN ROAD AND PENNANT HILLS
ROAD TO INTERSECTION OF PENNANT HILLS ROAD AND
MOSELY STREET, CARLINGFORD

Participants are most likely to visit this centre

A FEW TIMES A WEEK (28%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: , would most like to see:

n To access particular stores or services G Parking and traffic management

e Convenience e Outdoor dining

9 oy nkylof S iine s 0 ::::Lic gardens, shade and street

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

0-6

oMOTE,

Ny 8
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19 /O z r:g
9-10
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CARLINGFORD STATION CENTRE

CORNER COLEMAN AND PENNANT HILLS ROAD,
CARLINGFORD

Participants are most likely to visit this centre

MONTHLY (44%)

p three (3) improvements participants
‘would most like to see:

The most frequently selected reasons for
visiting include:

Footpaths una paving (e.g. public
domain outside shopping strip)

e Outdoor dining

To access particular stores or services

Convenience
Parking and traffic management

Location

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
. oMOTE,

&
~
} %
0-6 7-8  9-10




CARMEN DRIVE SHOPS

CORNER OF CARMEN DRIVE AND OAKES ROAD,
CARLINGFORD

Participants are most likely to visit this centre

MONTHLY (43%)

The top three (3) improvements participants
would most like to see: '

The most frequently selected reasons for
visiting include:

To access particular stores or services ” Outdoor dining

e Convenience e Parking and traffic management

Street activities or temporary centre
activations

Location

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
= oMOTE
Q
4% }

9-10
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32%

0-6 7-8



COLLETT PARK VILLAGE

CORNER VICTORIA ROAD AND PENNANT STREET,
NORTH PARRAMATTA

Participants are most likely to visit this centre

FORTNIGHTLY (29%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: - would most like to see:

To access particular stores or services G Outdoor dining

Convenience e Toilets
Location e Lighting

How likely is it on a scale of O to 10 that you would recommend
this Centre to a friend or neighbour?

OMOTER

R
0-6 7-8 90




CONSTITUTION HILL SHOPS

CORNER EMMA CRECENT AND HOLLIS STREET,
CONSTITUTION HILL

Participants are most likely to visit this centre

ONCE A WEEK (28%)

The most frequently selected reasons for The top three (3) improuve
visiting include: - ‘woul

en

ts participants

To access particular stores or services Outdoor dining
Toilets

Convenience
Street activities or temporary centre

activations

Location

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
oMOT&,
Q
34% }

9-10

NET »
330°°

29%

0-6



DUNDAS STATION CENTRE

CORNER OF STATION STREET AND CALDER ROAD,
DUNDAS

Participants are most likely to visit this centre

A FEW TIMES A WEEK (31%)

The most frequently selected reasons for sz top three (3) improvements parﬁc“panfs
visiting include: : would most like to see:
a To access particular stores or services G Outdoor dining
e e Public gardens, shade and street
Convenience
trees
e Location e Toilets

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

}

OMOTER

o

340



EPPING TOWN CENTRE

STREETS SURROUNDING EPPING TRAIN STATION
INCLUDING RAWSON STREET, BEECROFT STREET,
OXFORD STREET AND LANGSTON PLACE, EPPING

Participants are most likely to visit this centre

A FEW TIMES A WEEK (37%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: ~ would most like to see:

To access particular stores or services G Outdoor dining

Public gardens, shade and street
Location
trees

Convenience e Parking and traffic management

How likely is it on a scale of O to 10 that you would recommend
this Centre to a friend or neighbour?

OZ

0-6 7-8 9-10

oMOTE,

ET oo’



ERMINGTON SHOPPING TOWN

BETTY CUTHBERT AVENUE,
ERMINGTON

Participants are most likely to visit this centre

A FEW TIMES A WEEK (34%)

The most frequently selected reasons for The top three (3) improvements parhctpants
visiting include: - would most like to see:

Convenience Parking and traffic management

Public gardens, shade and street

Location
trees

To access particular stores or services Outdoor dining

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
OMOTER

R
9-10

0-6 7-8

o
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GIBBONS STREET SHOPS

CORNER OF GIBBONS STREET AND WESLEY STREET,
OATLANDS

Participants are most likely to visit this centre

ONCE A WEEK (36%)

The top three (3) improvements participants
would most like to see: .

The most frequently selected reasons for
visiting include:

To access particular stores or services Outdoor dining

Public gardens, shade and street

There is a park nearby trees

Street furniture (e.g. benches, picnic

Location tables)

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?
oMOTEp
QQ~ g
,\ D
36% 9% } L o
0-6 7-8 9-10



GRANVILLE TOWN CENTRE

STREETS NORTH OF GRANVILLE STATION INCLUDING
BRIDGE STREET, COWPER STREET AND GOOD STREET,
GRANVILLE

Participants are most likely to visit this centre

ONCE A WEEK (38%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: - would most like to see: S

To access particular stores or services e RS PO
domain outside shopping strip)
Public gardens, shade and street

Location
trees

Convenience Parking and traffic management

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?
OMOTE,
Q

Q
~
47% 21% } ut

0-6 7-8 9-10

S
340°



HARRIS PARK VILLAGE CENTRE

MARION AND WIGRAM STREETS,
HARRIS PARK

Participants are most likely to visit this centre

MONTHLY (25%)

The top three (3) improvements part:ctpants
would most like to see:

The most frequently selected reasons for
visiting include:

To access particular stores or services 0 Parking and traffic management
Variety of offerings e Toilets
Public gardens, shade and street
trees

Location
How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
OMOTER
Q $
,\ D

0-6 7-8



IRON STREET SHOPS

CORNER OF IRON STREET AND DUNLOP STREET,
NORTH PARRAMATTA

Participants are most likely to visit this centre

MONTHLY (31%)

The top three (3) improvements participants
would most like to see: S

The most frequently selected reasons for
visiting include:

Convenience Outdoor dining

Public gardens, shade and street

Location
trees

Street furniture (e.g. benches, picnic

To access particular services
P tables)

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
oMOTE,

54% 15% }

0-6 7-8 9-10
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%
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KINGSDENE SHOPS

CORNER OF FELTON AND BETTINGTON ROAD,
CARLINGFORD

Participants are most likely to visit this centre

MONTHLY (33%)

The most frequently selected reasons for
visiting include:

Convenience a Outdoor dining

5 Public gardens, shade and street
To access particular stores or services
trees
Location Street furniture (e.g. benches, picnic
tables)

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

9-10

0-6 7-8

Q.OMOTE'?

NET
smo’f’



KLEINS ROAD SHOPS

CORNER KLIENS STREET AND BEAUFORT STREET,
NORTHMEAD

Participants are most likely to visit this centre

MONTHLY (35%)

The top three (3) improvements participants
. would most like to see:

The most frequently selected reasons for
visiting include:

Parking and traffic management

To access particular stores or services

Outdoor dining

Convenience
Public gardens, shade and street

Location
trees
How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
OMOTE,
QQ~ g
,\ D

0-6 7-8 9-10



LAWNDALE AVENUE SHOPS

CORNER OF LAWNDALE AVENUE AND NORTH ROCKS
ROAD, NORTH ROCKS

Participants are most likely to visit this centre

MONTHLY (52%)

The top three (3) improvements part:ctpants
would most like to see:

The most frequently selected reasons for
visiting include:

Outdoor dining

To access particular stores or services
Parking and traffic management

Location
Toilets & Public Art (=)

Convenience

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
OMOTE,
QQ~ g
,\ D
35% 28% } Y =
9-10

0-6 7-8



LOMOND CRESCENT SHOPS

CORNER OF LOMOND CRESCENT AND GLASGOW
STREET, WINSTON HILLS

Participants are most likely to visit this centre

MONTHLY (36%)

The top three (3) improvements participants

The most frequently selected reasons for

visiting include: would most like to see:
0 To access particular stores or services “ Outdoor Dining
Footpaths and paving (e.g. public
e Convenience e domain outside shopping strip)
Location Street furniture (e.g. benches, picnic
tables)
How likely is it on a scale of O to 10 that you would recommend
this Centre to a friend or neighbour?
- oMOTE,

3 0?°

QQ~
=
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8 9-10
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MIDSON ROAD SHOPS

CORNER MIDSON ROAD & BORONIA AVENUE,
EPPING

Participants are most likely to visit this centre

MONTHLY (42%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: - would most like to see: =

To access particular stores or services Outdoor dining

Street furniture (e.g. benches, picnic

Location tablesi

Convenience Parking and traffic management

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?
ONOTER

,3
84% Lzu

0-6 7-8 9-10
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MOBBS LANE SHOPS

MOBBS LANE, BETWEEN MULYAN AVENUE AND
DALMAR PLACE, CARLINGFORD

Participants are most likely to visit this centre

MONTHLY (55%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: - would most like to see: o

To access particular stores or services Parking and traffic management

Location Outdoor dining

Public gardens, shade and street

Convenience
trees

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

57%

0-6 7-8



NEWINGTON MARKETPLACE

AVENUE OF EURORPE,
NEWINGTON

Participants are most likely to visit this centre

A FEW TIMES A WEEK (34%)

The most frequently selected reasons for The top three (3) ir

ents participants
ke to see:

visiting include: would most |

Street activities or temporary centre

Convenience A
activations

Location Outdoor dining

Parking and traffic management

To access particular stores or services

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
: OMOTE

38% 21% }
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0-6 7-8 9



NORTH ROCKS SHOPPING CENTRE

CORNER OF WINDSOR AND NEW NORTH ROCKS ROAD,
NORTH ROCKS

Participants are most likely to visit this centre

A FEW TIMES A WEEK (26%)

The top three (3) improvements participants
would most like to see: i

The most frequently selected reasons for
visiting include:

0 To access particular stores or services
9 Variety of offerings

Convenience

Parking and traffic management

Street activities or temporary centre
activations

Outdoor dining

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
oMOTE
Q

-6

NET
3ao?ﬁ

7-8 9-10



NORTHMEAD SHOPPING CENTRE

CORNER OF CAMPBELL STREET AND WINDSOR ROAD,
NORTHMEAD

Participants are most likely to visit this centre

A FEW TIMES A WEEK (25%)

The most frequently selected reasons for The top three (3) improvements parhctpants

visiting include: would most like to see: -

To access particular stores or services Outdoor dining

Public gardens, shade and street

Convenience
trees

Toilets; Parking and traffic

Location
management (=)

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
oMOTEp

37% 30% }

0-6 7-8 9-10

NET
%
smo’f’



OATLANDS VILLAGE CENTRE

CORNER OF BELMORE STREET EAST AND CHARLES
STREET, OATLANDS

Participants are most likely to visit this centre

MONTHLY (30%)

The top three (3) improvements participants
would most like to see: -

0 Parking and traffic management

Outdoor dining

Public gardens, shade and street
trees

The most frequently selected reasons for
visiting include:

Convenience

To access particular stores or services

Location
How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
g oMOTE,
QQ~ Ny,
A D
9-10

0-6 7-8



PICASSO SHOPS

CORNER OF PLYMPTON ROAD AND COVERDALE STREET,

CARLINGFORD

Participants are most likely to visit this centre

ONCE A WEEK (25%)

The most frequently selected reasons for
visiting include:

Convenience

9 To access particular stores or services

Location

The top three (3) improu:

ements participants
wauld most like to see: e

Outdoor dining

Public gardens, shade and street
trees

Street furniture (e.g. benches, picnic
tables)

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?

0-6

7-8

Y
25% } ly

OMOTER
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PLYMPTON ROAD SHOPS

CORNER OF PLYMPTON ROAD AND COVERDALE STREET,
CARLINGFORD

Participants are most likely to visit this centre

A FEW TIMES A WEEK (45%)

The most frequently selected reasons for The top three

visiting include:

G Convenience a Toilets
e To access particular stores or services e Outdoor dining
o Location 0 Parking and traffic management

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?
’ oMOT&,

QQ~
~
9-10

0-6 7-8
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REBECCA PARADE SHOPS

REBECCA PARADE,
WINSTON HILLS

Participants are most likely to visit this centre

MONTHLY (64%)

The top three (3) improvements parﬁcipants

The most frequently selected reasons for
would most like to see:

visiting include:

0 To access particular services a Outdoor dining
. Street furniture (e.g. benches, picnic
Convenience
tables)

Location Footpf:lths and paving (e.g. p}lblic
domain outside shopping strip)

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
OMOTE,
Q

Q
42% 14% } iy

0-6 7-8 9-10
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ROSEHILL SHOPPING CENTRE

CORNER OF HASSALL STREET AND JAMES RUSE DRIVE,
ROSEHILL

Participants are most likely to visit this centre

A FEW TIMES A WEEK (30%)
ements parhcipants

The top three (3) improu:
: wauld most like to see:

The most frequently selected reasons for
visiting include:

0 Convenience G Parking and traffic management
To access particular stores or services FOOtthhs and paying (e.g. p-ublic
domain outside shopping strip)
e e Public gardens, shade and street
Location
trees
How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
WOTE,
() R
QQ~ Ry
i ©
O, (o) w
54% 12% } o 2
7-8 9-10

0-6



RYDE STREET SHOPS

CORNER OF RYDE STREET AND CARLINGFORD ROAD,
EPPING

Participants are most likely to visit this centre

MONTHLY (43%)

The most frequently selected reasons for The top three (3) improvements parhmpani’s
visiting include: - ‘would most like to see: P

0 Convenience G Outdoor dining
9 e Public gardens, shade and street

Location

trees
To access particular stores or services Street furniture (e.g. benches, picnic
P tables); Toilets (=)

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

93%

0-6



SHERWOOD STREET SHOPS

21-27 SHERWOOD STREET,
NORTHMEAD

Participants are most likely to visit this centre

A FEW TIMES A WEEK (35%)

The most frequently selected reasons for The top three (3) improvements partit:rpants
visiting include: o would most like to see:

To access particular stores or services Strest furniturai(e.gibanchies, plonlc

tables)
e Location e Lighting

Centre signage and wayfinding;

Convenience Public gardens, shade and street
trees (=)

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?
OMOTE

&
~
7-8 9-10

0-6




STAMFORD AVENUE SHOPS

CORNER OF STAMFORD AVENUE AND FREMONT AVENUE,
ERMINGTON

Participants are most likely to visit this centre

MONTHLY/YEARLY (40%)

The most frequently selected reasons for The top three (3) improvements partit:rpants
visiting include: o would most like to see:

To access particular stores or services Footpf:ths and poving (e.g. p.ubllc
domain outside shopping strip)

Easy to find parking e Outdoor dining
Location e Garbage bins

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

}
- - 9-10

OMOTE

Q
~
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z
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STATION ROAD SHOPS

CORNER OF MCCQY STREET AND STATION ROAD
TOONGABBIE

Participants are most likely to visit this centre

MONTHLY (30%)
vements parttcipants

The top three (3) improu
wauld most like to see:

The most frequently selected reasons for
visiting include:

To access particular stores or services “ Parking and traffic management
Convenience e Toilets
Variety of offerings e Outdoor dining

How likely is it on a scale of 0 to 10 that you would recommend
OMOTER

this Centre to a friend or neighbour?
Q
~
} %
0-6 7-8
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340°



TELOPEA STATION CENTRE

CORNER OF ADDERTON ROAD AND TELOPEA STREET,
TELOPEA

Participants are most likely to visit this centre

A FEW TIMES A WEEK (27%)

The most frequently selected reasons for The top three (3) imprc 1ts participants
visiting include: S wo m@stlike to see: :
< Footpath and paving (e.g. public
n To access particular stores or services 0 domain outside shopping strip)
e e Public gardens, shade and street
Convenience
trees
e Location e Parking and traffic management

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

Q
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OMOTE
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THE CHISHOLM CENTRE

CORNER CAROLINE CHISHOLM DRIVE AND BELLOTTI
AVENUE, WINSTON HILLS

Participants are most likely to visit this centre

MONTHLY (29%)

The most frequently selected reasons for ThE top three (3) improvements participants
visiting include: e wmuld“mast like to see: —

0 To access particular stores or services G Toilets
Convenlence Strc?et activities or temporary centre
activations
Public gardens, shade and street
Location
trees

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

Q
~
}%

7-8

OMOTER




THE PIAZZA

THE PIAZZA,
WENTWORTH POINT

Participants are most likely to visit this centre

MONTHLY (29%)

The top three |:

The most frequently selected reasons for
visiting include:

orovements parhcipants
would most liketo see:

Street activities or temporary centre

To access particular stores or services .
activations

9 Convenience e Parking and traffic management
e e Public art; Toilets (=)

Location

How likely is it on a scale of 0 to 10 that you would recommend
OMOTER

this Centre to a friend or neighbour?
Q
~
} %
0-6 7-8
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TINTERN AVENUE SHOPS

TINTERN AVENUE,
TELOPEA

Participants are most likely to visit this centre

MONTHLY (50%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: - would most like to see:
0 To access particular stores or services G Outdoor Dining
e Convenience e Lighting
Location Street furniture (e.g. benches, picnic
tables)

How likely is it on a scale of O to 10 that you would recommend
this Centre to a friend or neighbour?
- oMOTE,

QQ~
=
7-8 9-10
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TOONGABBIE SHOPS

WENTWORTH AVENUE,
TOONGABBIE

Participants are most likely to visit this centre

ONCE A WEEK (31%)

The most frequently selected reasons for The top three (3) improvements pamcipants
visiting include: - wauld most like to see: ,
0 Convenience G Parking and traffic management
9 To access particular stores or services e Outdoor dining
e e Public gardens, shade and street
Location
trees

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

0-6 7-8
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VENTURA ROAD SHOPS

CORNER OF VENTURA AND WINDSOR ROAD,
NORTHMEAD

Participants are most likely to visit this centre

MONTHLY (50%)

The top three (3) improvements part:ctpants
would most like to see:

The most frequently selected reasons for
visiting include:

To access particular stores or services 0 Outdoor dining
e Toilets
e Parking and traffic management

Location

Convenience

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
OMOTER
Q $
,\ D
7-8
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VICTORIA AND PARK ROADS

CORNER VICTORIA AND PARKS ROADS,
RYDALMERE

Participants are most likely to visit this centre

ONCE A WEEK (27%)
gerients pafhcipants

The top three (3) improu
wauld most like to see:

The most frequently selected reasons for
visiting include:

To access particular stores or services 0 Outdoor dining

e Parking and traffic management
Public gardens, shade and street
trees

How likely is it on a scale of 0 to 10 that you would recommend
OMOTE

this Centre to a friend or neighbour?
}
0-6 7-8

Location

Convenience
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WARATAH SHOPPING CENTRE

CORNER OF GLENCOE AVENUE AND BLACKWOOD
PLACE, OATLANDS

Participants are most likely to visit this centre

MONTHLY (27%)

The most frequently selected reasons for The top three (3) improvements participants
visiting include: o wauld most like to see:
0 Convenience G Outdoor dining
9 . e Public gardens, shade and street
To access particular stores or services
trees
e Location e Lighting

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

78%

0-6 7-8  9-10



WENTWORTHVILLE SHOPS

CORNER DARCY ROAD AND FULTON AVENUE,
WENTWORTHVILLE

Participants are most likely to visit this centre

A FEW TIMES A WEEK/MONTHLY (28%)

The most frequently selected reasons for The top three (3) improvements parttctpants
visiting include: o would most like to see: .
c To access particular stores or services a Parking and traffic management
9 Convenience e Toilets
Location Outfioor dining; Footpaths and
paving (=)

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
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WENTWORTHVILLE STATION SHOPS

CORNER OF WENTWORTH AVENUE AND RAILWAY
STREET, WENTWORTHVILLE

Participants are most likely to visit this centre

MONTHLY (35%)

The most frequently selected reasons for The top three (3) impro its participants
visiting include: - would most like to see:
To access particular stores or services 0 Parking and traffic management
Corvenfence Footpf:ths and pavigs (e.g. pl-.lb"C
domain outside shopping strip)

Location; Variety of offerings (=) e Toilets

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?
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} %
0-6 7-8 9-10




WESTMEAD TOWN CENTRE

DARCY ROAD AND HAWKSBURY ROAD,
WESTMEAD

Participants are most likely to visit this centre

ONCE A WEEK (23%)

The most frequently selected reasons for The top three (3) improvements parﬁcipants
visiting include: o wauld most like to see:
c Convenience 0 Parking and traffic management
e To access particular stores or services e Publicgardens. shadsandisiieet
trees
e Location e Outdoor dining

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?
OMOTE
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WINDSOR ROAD SHOPS

CORNER OF WINDSOR ROAD AND LOMBARD STREET
NORTHMEAD

Participants are most likely to visit this centre

MONTHLY (36%)

The top three (3) improvements part:ctpants
would most like to see:

The most frequently selected reasons for
visiting include:

Parking and traffic management

To access particular stores or services

Outdoor dining

Location
Convenience Toilets
How likely is it on a scale of 0 to 10 that you would recommend
OMOTER

S
340°

this Centre to a friend or neighbour?
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~
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0-6 7-8



WINSTON HILLS MALL

CORNER OF CAROLINE CHISHOLM DRIVE AND LANGDON
ROAD, WINSTON HILLS

Participants are most likely to visit this centre

A FEW TIMES A WEEK (34%)

The most frequently selected reasons for The top thre
visiting include: ~ wo

p its participants
most like to see:

Variety of offerings Outdoor dining

Street activities or temporary centre

To access particular stores or services :
activations

Convenience; Location (=) Parking and traffic management

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?
oMOTE
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0-6 7-8 9-10



WOODSTOCK ROAD SHOPS

CORNER OF WOODSTOCK ROAD AND LOCHINVAR
PARADE, CARLINGFORD

Participants are most likely to visit this centre

MONTHLY (33%)

The most frequently selected reasons for The top three (3) ii

visiting include:

G To access particular stores or services a Outdoor dining
. Street furniture (e.g. benches, picnic
Convenience
tables)
e Location 0 Toilets & Lighting (=)

How likely is it on a scale of 0 to 10 that you would recommend

this Centre to a friend or neighbour?
’ oMOTEp
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YATES AVENUE SHOPS

CORNER YATES AVENUE AND ALEXANDER STREET,
DUNDAS VALLEY

Participants are most likely to visit this centre

MONTHLY (34%)

The most frequently selected reasons for The top three (3) improvements parhmpani’s
visiting include: - ‘would most like to see: -
To access particular stores or services Street ?ctivities or temporary centre
activations

There is a park nearby e Public art
Location e Lighting

How likely is it on a scale of 0 to 10 that you would recommend
this Centre to a friend or neighbour?

OMOTER
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